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Comments on the Rural Tourism Action Plan consultation - A Strategic Action Plan for Tourism 2010-2020 
The National Association for Areas of Outstanding Natural Beauty (NAAONB) is a voluntary body whose membership includes all the AONB partnerships
 in England and Wales, many of the Local Authorities with statutory responsibility for AONBs, a Trust which manages AONBs in Northern Ireland, as well as a number of voluntary bodies and individuals with an interest in the future of these nationally designated landscapes. 

A number of AONB partnerships have responded individually to this consultation and the comments of the NAAONB should be seen as supportive and supplementary to these.

Thank you for the opportunity to take part in the consultation process for the Strategic Action Plan for Tourism 2010-2020.  We have chosen to concentrate our response on the Rural Tourism Action Plan as we feel this is the most relevant action plan for AONBs. 

We are pleased to see that the Rural Tourism Action Plan recognises that our designated landscapes are rural tourism assets and it would be helpful, in terms of consistency and recognition that the AONB designation be referred to in longhand as Areas of Outstanding Natural Beauty (AONBs).

We applaud the Rural Tourism Action Plan for recognising that the tourism economy draws on the special qualities of place that provide the context and setting for many rural tourism enterprises. We also agree that the tourism sector can make a significant contribution to the conservation and enhancement of our special landscape areas. Whilst the tourism sector’s contribution to landscape management is often indirect (green tourism business initiatives, providing information about care of the environment etc) our first priority is to ensure wider recognition of the relationship between high quality and well managed landscapes with the value/profitability of the tourism experience and viability of the tourism sector.

We recognise the positive impacts delivered by the tourism sector to rural viability, especially the contribution of the tourism sector to the rural economy, rural employment and sustaining rural services (shops, buses, markets etc).

We strongly support the need to ensure that the negative impacts of tourism on communities (second homes, traffic congestion etc.) and direct impacts on landscapes (large scale or intrusive tourism developments, car parks and increased signage) are kept to a minimum.
We support the Rural Tourism Action Plan in identifying the need to promote landscapes as part of the richness of the tourism experience.
We are pleased to see recognition of the value of sources of locally owned funding, such as the AONB Sustainable Development Fund (SDF), in supporting sustainable tourism initiatives. We feel that SDF has been extremely valuable in generating small scale, local projects that are helping to realise the connectivity between the local economy and environmental conservation.  A showcase of SDF projects in the south west region can be viewed at: http://www.southwestlandscapes.org.uk/SDF.asp
Strengthening the Rural Tourism Action Plan:

Objective 2 action 1 - We would like the Rural Tourism Action Plan to work harder at promoting wide scale recognition of the relationship between landscape, quality and condition, and the quality of the visitor experience. Landscape designation needs to be a bigger part of the ‘storyline’ used to promote destinations and the tourism offer.
We stress the importance of engagement between AONB partnerships and local tourism networks and organisations. Many Partnerships are reporting positive experience when they are meaningfully engaged in Destination Management Organisations (DMOs). A good example being in the Dorset AONB where linkage between landscape, food and tourism are developing strong working relationships.
We would like to see the Rural Tourism Action Plan strengthened to identify specific ways in which the tourism sector can work with local partners to directly and indirectly support landscape conservation and enhancement. Examples might include:

· Helping visitors be responsible tourists through organising events, leaflets, guided walks and websites that connect the special qualities of places with sustainable enjoyment,

· Encouraging visitors to leave their cars behind and use greener travel, like bikes, buses, boats and trains,
· Encouraging visitors to buy local products and food,
· Running green business schemes to encourage tourism businesses to  reduce, re use and recycle, 
· Ensuring local community views and ideas are heard by setting up local forums, groups and consultations contiguous with the AONB,
· Encouraging visitors to give something back to the conservation and enhancement of our AONBs through payback schemes and through volunteering on practical conservation projects, i.e. repairing footpaths,
· Encouraging green energy-efficient buildings with planning policies and grant funding,

· Encouraging small-scale renewable energy schemes, like woodchip boilers and solar panels, with planning policies and grant giving.

Objective 3 action 1 – AONBs should be identified as partners in this objective. It is important to identify the benefits of strong linkages between the statutory AONB Management Plans and local tourism action plans – in south west England the AONB Management Plans have been collated to provide a collective statement about the rural economy and services:

“AONB partnerships support a sustainable rural economy in the AONB that serves to conserve and enhance the character of the landscape. AONB partnerships will achieve this by:

· Encouraging the principle of local markets and sustainable local produce, 

· Encouraging business networks to work co-operatively, 

· Encouraging the development of sustainable employment opportunities,

· Promoting sustainable design and encouraging people to continue to live and work within in their communities, and

· In partnership with others, initiating monitoring and research that serves to quantify and assess the economic value of the AONB landscape.”
On behalf of the NAAONB
Author: David Dixon

March 10th 2011
� AONB partnerships include Joint Advisory Committees, Joint Committees and Conservation Boards
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